
Second Story Media’s analysis of The App
State Communication Department’s

advertising strategy

Comparative
Analysis



“We argue that the Department of Communication
must modernize its website’s media, layout, and user

experience to stay competitive and accurately
represent its students.”

Thesis



“Website ease of use is an important
element of visual aesthetics of the website.

If a website is difficult to navigate, it is
difficult for the users to evaluate the

website as visually appealing.”

Affandy, H. B., Hussain, A., & Nadzir, M. M., 2018



Outdated visuals that don’t
represent today’s students

The Current State



Flat, document-like layout with
no sense of storytelling

The Current State



Weak sense of
community/day-to-day life in

the department

The Current State



The website undersells the
program.

The Current State



Frame of Reference
The driving problem behind this
research is that the Communication
Department’s website does not reflect
the quality, personality, or modernity
of its program. 

A departments’ website is the first and
most influential point of contact for
prospective students. They’re seeking
more than basic information.

Seeking Belonging and identity. 



“digital storytelling provides students with
the opportunity to represent their personal

experiences, which can enhance
engagement and create stronger emotional

connections with the institution”
Niemi, Harju, & Vesisenaho, 2023
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Find imagery to represent the modern-day communications student at App
State. User Generated Content (collect from students)
Modulation within UI/UX, draw inspiration from competitors

Threats (limitations)
App State’s branding doesn’t allow a lot of room for creativity. 

Ex. Art Department

Analysis



Comparison Between Universities
UNC Chapel Hill: Content-rich, but word-heavy.

UNC Charlotte: Strong usability, but unconventional information delivery strategy
UNC Greensboro: Visually modern, student-centered, highly engaging.



Eye-catching, creative, but still very
informative.

Testimonials from art students creates a
sense of relatability for prospective students.

There is a need to differentiate our
department through changes to our user
interface (UI) and overall website layout.

Art Department
Website Comparison



Copy and paste

No links?
We were shocked with the

analog dependency

This looks like how it felt to
switch to college ruled paper

in the 4  gradeth
UNC Chapel Hill’s landing pages across all
their departments include zero graphics or
photos. Each read as a list, organized
through tabs at the top of each page where
you’ll find similar formatting throughout each
page. Even the faculty page simply states the
faculty names, no hyperlinks, and no
additional information. UNC Chapel Hill’s
department pages lacked use of visual media,
evidence of unique UI/UX design, as well as
failed to highlight their students, alumni, or
any of their Communications adjacent
organizations or clubs on campus. 

UNC
Chapel Hill



More bullet points...
Similar to ours
Repetitive
Visually disengaging

Canva Slides
Is this really the best way to

display information?We were drawn to UNC Charlotte in how
they chose to present their department
information at first glance in using a Canva
templated presentation deck. There were
some other graphics that they had featured
that were cute, giving the home page a bit
more personality than the other’s, but
otherwise, the pages were structured
similar to ours; bulleted, scrollable, and
document style.

UNC
Charlotte



Thoughtfully organized and
strong usbaility

Seemingly recent photo of
studentsThe UNC Greensboro Communication

Department’s website stands out as clear,
concise, and modern, offering an updated
look that immediately feels engaging. The site
is highly navigable, with an intuitive structure
that welcomes visitors right away with a
prominent photo and quick, informative
tidbits. Its homepage is thoughtfully organized
into sections such as “Why Study
Communication,” “Choose Your Path,”
“Upcoming Events,” “Department News,” and
“Stay Connected,” which together create a
strong sense of identity and purpose.

UNC
Greensboro Picture Perfect

UI designer needs a raise



1.Visually engaging site featuring real students, updated regularly.
2.Modular, scrollable homepage sections that guide users intuitively.
3.Clear brand identity that builds pride to attract prospective students.

The Proposed Outcome



DEPARTMENT OF COMMUNICATION

Find Your Path Advertising Electronic Media/
Broadcasting

Digital
Journalism

Public 
Relations

Communication
Studies

We prepare students for
successful careers in today’s
dynamic media and
communication industries.
Students develop the skills,
insight, and ethical foundation
to lead, create, and adapt.
Rooted in community
engagement, sustainability,
and innovation, our programs
empower graduates to inform,
connect, and inspire across
diverse platforms, turning a
passion for communication into
meaningful, real-world impact.
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DIGITAL JOURNALISM
Program of Study Admission Alumni

HighlightsProfessors FAQCourses

Equipped with the skills
to research, report, and
produce compelling
multimedia stories,
you'll gain hands-on
experience from day
one. Covering real
events, and mastering
industry tools.

Hands On Journalism



 In a digital age where storytelling drives engagement, our
website must evolve into a living reflection of who we are:

innovative, driven and ready to lead.

Benefits



Thank You!
A big

from


